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Highlights: Music Technology
! S&/0%1.2/-#I(88/E#).#$Z)2#7%521#I(5.2?)8#
! '@#] @%02/#'(1F-/8/B<#).#>)8@&.5
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Music Industry in India is sub-categorized into 3 main businesses: Recording, Live music and 
Publishing. 

With over 1000 film produced every year; Bollywood is the biggest film industry in the world. 
Over 80 % of the music revenue in India is generated from soundtracks for Bollywood films. 

It is currently valued at Rs. 21 Billion and is estimated to grow to Rs. 65 Billion by the year 
2030.

The budget of a Bollywood movie ranges between Rs. 5 million to 4 billion. The budget of 
the Bollywood movie ‘Brahmastra’ (released in 2022) was between 3.75 to 4 billion Rs. 

The music budget of a Bollywood movie is approximately 1% of the overall movie budget.
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Total Available Market (TAM) = Rs. 66.96 billion 
= $817 million 
Geography: India

7%521#S&/0%1.2/-a#R5"#A!"AJ#O2882/-#
7%521#U0%1).2/-a#R5"#3"3J#O2882/-

Serviceable Available Market (SAM) = Rs. 26.55 billion 
= $324 million 
Geography: Mumbai

7%521#S&/0%1.2/-a#R5"#3="JH#O2882/-#b!cd#/L#'@7e
7%521#U0%1).2/-a#R5"#c"AJ#O2882/-#b9cd#/L#'@7e

Share of SAM = Rs. 1.36 billion = $16.6 million  
7%521#S&/0%1.2/-a#R5"#+"3f#O2882/-#b=d#/L#G@7e
7%521#U0%1).2/-a#R5"#AJ#*2882/-#b+cd#/L#G@7e
b+#PG^#g#R5"#J3e
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A Strong Educational Background and global exposure

Family Background and Bollywood Connection

A huge Potential Customer Base 

Industry Connect and Know- How
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1. Music Production for Bollywood and other platforms 
! 7%521#^2&(1.2/-#L/&#7/?2(5#
! 6)1:B&/%-0#7%521
! G/%-0#̂(52B-#L/&#I28*5
! 7%521#S&/0%1.2/-
! 7%521#S/5.XS&/0%1.2/-
! T2?(#S(&L/&*)-1(#)-0#U?(-.#6&/)01)5.2-B#bSF)5(#3e

2. Music Composition and Production Programs
! U8(1.&/-21#7%521#S&/0%1.2/-
! @%02/#U-B2-((&2-B
! 7%521#>/*;/52.2/-
! S2)-/#G.%02/
! 7/&(#7%521#'(1F-/8/B<#S&/B&)*5#bSF)5(#3e
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! 6/88<E//0

! I28*#S&/0%1.2/-#F/%5(5

! '4#)-0#@0#L28*5#S&/0%1(&5

! 'F().&(

! 7%521#>/*;/5(&5

! ,-0(;(-0(-.#)&.25.5

! 7%521#;&/0%1(&5

! S(&L/&*2-B#@&.25.5

! 7%521#U0%1)./&5

! G.%0(-.5

6"$%#$,08.!*&$"1%(&

'F(&(#25#)#-((0#./#O%280#)#1/*;)-<#EF21F#O&2-B5#)88#02LL(&(-.#5.):(F/80(&5#2-#.F(#*%521#2-0%5.&<#
./B(.F(&M#B8/O)88<#)-0#O%280#)#>/88)O/&).2?(#,'#;8).L/&*#.F).#(-)O8(5#*X1/**(&1(#)-0#( X1/**(&1(#
O(.E((-#?)&2/%5#5.):(F/80(&5#2-#.F(#2-0%5.&<"
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Ideal Customer 1:
! 62/a#R)Z(5F#>F/;&)M#!f#<()&5M#*)8(M#I28**):(&M#82?2-B#2-#7%*O)2
! S(&5/-)82.<a#@*O2.2/%5M#@0?(-.%&/%5
! D/)8a#'/#;&/0%1(#h%)82.<#*%521#L/&#F25#*/?2(5#
! S)2-#;/2-.5a#'/#;&/0%1( .F(#*%521#L/&#F25#L28*#2-#)#1/5.X(LL(1.2?(#)-0#.2*(8<#*)--(&"
! 7/.2?).2/-5a#D8/O)8#);;()8M#S/;%8)&2.<M#S&/L2.)O282.<#

Our Solution:
! '/#/LL(&#F2*#)#/-( X5./; X5F/;#E2.F#)88#*%521#&(8).(0#5(&?21(5#%-0(&#/-(#&//L[#b7%521#^2&(1.2/-M#

6)1:B&/%-0#7%521M#G/%-0#^(52B-M#7%521#S&/0%1.2/-M#S/5.XS&/0%1.2/-e
! '/#%5(#*/0(&-#*(.F/05#/L#S&/0%12-B#*%521#F)?2-B#)#B8/O)8#);;()8"

"%



6%(&"#0&

Ideal Customer 2:
! 62/a#G%-28#7(F.)M#3c#<()&5M#*)8(M#G.%0(-.M#7%5212)-M#82?2-B#2-#7%*O)2
! S(&5/-)82.<a#7/.2?).(0M#^&2?(-M#I%-X8/?2-B
! D/)8a#'/#B(.#)-#(0%1).2/-#2-#*%521#.(1F-/8/B<#)-0#(*;8/<*(- . 2-#.F(#2-0%5.&<"
! S)2-#;/2-.5a#'/#B(.#)-#2-0%5.&<X&(8(?)-.#(0%1).2/-#2-#7%521#'(1F-/8/B<V#./B(.#&2BF.#/;;/&.%-2.2(5#

)-0#2-0%5.&<#1/--(1."
! 7/.2?).2/-5 a#T2L(5.<8(M#>)&((&M#G/12)8#R(1/B-2.2/-

Our Solution: 
! '/#/LL(&#F2*#)-#2-0%5.&<X&(8(?)-.#*%521#.(1F-/8/B<#;&/B&)*#.F).#E288#*):(#F2*#(*;8/<)O8(#2-#

6/88<E//0"
! '/#/LL(&#F2*#)-#(*;8/<*(-.#E2.F#>)5)#7%521)#)L.(&#5%11(55L%8#1/*;8(.2/-#/L#.F(#;&/B&)*"
! '/#;&/?20(#F2*#E2.F#2-0%5.&<#1/--(1. )-0 2-.(&-5F2;#/;;/&.%-2.2(5#2-#6/88<E//0"
! '/#F(8;#F2*#5(.#%;#F25#/E-#7%521#S&/0%1.2/-#O%52-(55"
! '/#;&/?20(#F2*#-(.E/&:2-B#)-0#*)&:(.2-B#5%;;/&.#./#5.)&.#.F(#O%52-(55"
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M%=./,::%(%#$,0$"(&

P-2h%(#6%52-(55#7/0(8#] >)5)#7%521)#E288#O(#.F(#/-8<#1/*;)-<#./#/LL(&#7%521#U0%1).2/-M#7%521#
S(&L/&*)-1(#)-0#7%521#S&/0%1.2/-#5(&?21(5#./#1%5./*(&5"#

,'#;8).L/&*#./#(LL(1.2?(8<#*)-)B(#O%52-(55#/;(&).2/-5#)-0#O&2-B#.&)-5;)&(-1<#2-#.F(#O%52-(55#
;&/1(55(5#EF28(#2-1&()52-B#;&/0%1.2?2.<"##

_(E(&#* %521#; &/0%1.2/-#*(.F/0/8/B<#)-0#*/0(&-#* %521#1&().2/-#.//85M#5%1F#)5#U8(1.&/-21#7 %521#
)-0#>/*;%.(& XO)5(0#7%521V#./#1&().(#*%521#L/&#.F(#B8/O)8#)%02(-1("

@BB&(B)./&#;8).L/&*#./#1&().(#)#1/**%-2.<#/L#)&.25.5#)-0#/.F(&#5.):(F/80(&5#2-#.F(#*%521#2-0%5.&<#/-#
)#B8/O)8#8(?(8"#
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