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Music Industry in India is sub-categorized into 3 main businesses: Recording, Live music and
Publishing.

It is currently valued at Rs. 21 Billion and is estimated to grow to Rs. 65 Billion by the year
2030.

With over 1000 film produced every year; Bollywood is the biggest film industry in the world.
Over 80 % of the music revenue in India is generated from soundtracks for Bollywood films.

The budget of a Bollywood movie ranges between Rs. 5 million to 4 billion. The budget of
the Bollywood movie ‘Brahmastra’ (released in 2022) was between 3.75 to 4 billion Rs.

The music budget of a Bollywood movie is approximately 1% of the overall movie budget.
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1 Pathaan 2023 2.5
2 Tu Jrl\mlio:kt:; :VIam 2023 2
3 Brahmastra 2022 4
4 Radhe Shyam 2022 3.5
5 Vikram Vedha 2022 1.75
6 Sooryavanshi 2021 1.6
7 War 2019 1.5
8 Thugs of Hindostan 2018 3
9 Padmaavat 2018 1.9
10 Race 3 2018 1.5
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| 2020 225 18450 1.85

2 2025 250 20500 2.05

3 2030 278 22796 2.28
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56312$7898: Total Available Market (TAM) = Rs. 66.96 billion
= $817 million
Geography: India
4 7%521#S8&/0%1.2/-afREHD2882/-#
%%& ' %$()**)+, 7%521#U0%1).2/-aB8RAJHO2882/-

Serviceable Available Market (SAM) = Rs. 26.55 billion

= $324 million

Geography: Mumbai
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Share of SAM = Rs. 1.36 billion = $16.6 million
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1 2022 Cirkus

2 2022 Runway 34

3 2021 Sooryavanshi

4 2021 Mumbai Saga

5 2019 Thackeray

6 2017 Golmaal Again
7 2015 Dilwale

8 2015 Gabbar is Back
9 2014 Singham Returns
10 2013 Chennai Express
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No. Production House
1 Rohit Shetty Productions
2 Dharma Productions
3 Red Chilles Entertainment
4 Ajay Devgan Films
5 Bhansali Productions
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Music Studios Music Education Institutes Performance
Center
KM Coll National
Services Casa Musica | Amar Mohile | - Orbis, the Mixbox Canaries | The Islanders| Musi:g: Soundldeaz | Center for the
Provided Studios Studio Studios Post Sound | Studio208 Academy Performing
Uil Arts (NCPA)
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1. Music Production for Bollywood and other platforms
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2. Music Composition and Production Programs
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Year 1 Year 2 Year 3
Income
Income from Music Studio &
1|Services %61,00,000 X1,42,20,000 %2,31,00,000
2|Income from Music Education %34,00,000 %89,50,000 X1,93,00,000
Total Income X95,00,000 X2,31,70,000 X4,24,00,000
Expenses
Fixed Expenses (ONE-TIME)
1|Studio equipment & Tech Set-up %85,00,000 %50,00,000 %60,00,000
2|Interior Design & Accoustics %90,00,000 %30,00,000 %20,00,000
Legal Expenses for starting the
3|business %5,00,000 0 0
4|Contingency expenses X15,00,000 X15,00,000 X15,00,000
Total Fixed Expenses X1,95,00,000 X95,00,000 X95,00,000
Variable Expenses (RECURRING)
1|Rent %38,88,000 %44,71,200 %51,84,000
2|Salary - Support Staff %9,60,000 X15,48,000 %27,00,000
3|Salary - Audio Engineers %16,80,000 X27,00,000 %38,40,000
4|Salary - Music Producers X16,80,000 X23,40,000 %33,60,000
5|Salary - Music Faculty %18,00,000 X25,44,000 %33,00,000
6|Salary - Founder %1,80,000 X7,20,000 %9,00,000
7|Salary - Co-Founder %1,80,000 %2,40,000 %3,00,000
8|Salary - CTO %1,80,000 %2,40,000 %3,00,000
10(|Legal Expenses %2,40,000 %2,64,000 %3,00,000
11|0Ongoing Business Development %4,80,000 5,28,000 %6,00,000
12|Ongoing Marketing & Advertising %3,60,000 %3,96,000 %4,20,000
13| Utilities, insurance, office supplies X1,80,000 %8,64,000 %2,40,000
14(IT Infrastructure Support %2,40,000 %2,64,000 %3,00,000
15(IT Platform Subscription %1,20,000 X1,84,800 %3,00,000
Total Recurring Expenses X1,21,68,000 X1,73,04,000 X2,20,44,000
Total Expenses X3,16,68,000 X2,68,04,000 X3,15,44,000
Profit / Loss -X2,21,68,000 -X36,34,000 X1,08,56,000
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Year 1 Year 2 Year 3

Line of Business / Services [Rate Quantity Revenue Rate Quantity Revenue Rate Quantity Revenue

Music Production Rate/ Project | No. of Projects Amount Rate/ Project | No. of Projects Amount Rate/ Project | No. of Projects Amount
Background Music for Films %30,00,000 1 %30,00,000| <40,00,000 2 %80,00,000| <50,00,000 3 %1,50,00,000
Music Direction %30,00,000 1 %30,00,000| <40,00,000 1 %40,00,000| <50,00,000 1 %50,00,000
Sound Design for films %15,00,000 0 0| %20,00,000 1 %20,00,000| <25,00,000 1 %25,00,000
Music Production %50,000 1 %50,000 55,000 2 %1,10,000 260,000 5 %3,00,000
Music Post-production %50,000 1 %50,000 X55,000 2 %1,10,000 60,000 5 %3,00,000
Income from Music Studio & Services Total 61,00,000 Total X1,42,20,000 Total X2,31,00,000
Music Education Rate/ Student| No. of students |Revenue Rate/ Student| No. of students |Revenue Rate/ Student| No. of students |Revenue
Electronic Music Production %1,30,000 10 %13,00,000 %1,30,000 25 %32,50,000 %1,50,000 50 X75,00,000
Audio Engineering %1,50,000 10 %15,00,000 %1,50,000 25 %37,50,000 %1,80,000 50 %90,00,000
Music Composition 60,000 5 %3,00,000 65,000 15 %9,75,000 X70,000 20 %14,00,000
Piano Studio 260,000 5 %3,00,000 %65,000 15 %9,75,000 X70,000 20 %14,00,000
Income from Music Education Total 34,00,000 Total %89,50,000 Total %1,93,00,000
Total X95,00,000 X2,31,70,000 X4,24,00,000
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| Month1 | Month2 | Month3 | Month4 | Month5 | Month6 Month7 | Month8 | Month9 | Month 10 | Month 11 | Month 12
Income
1{Income from Music Studio & Services X0 X0 X0 X0 X0 X0 %30,00,000 0| X30,00,000 %50,000 X0 %50,000
2|Income from Music Education 0 0 0 0 0 %95,00,000 0 0 0 0 0
Total Income %0 %0 %0 %0 %0 %0| 1,25,00,000 %0| X30,00,000] 50,000 %0|  %50,000
Expenses
Fixed Expenses (ONE-TIME)
1|Cost of Studio Equipments %85,00,000 0 0 0 0 0 0 0 0 0 0 0
2|Cost of Interior Design %90,00,000 X0 X0 X0 X0 X0 X0 X0 X0 X0 X0 X0
3|Legal Expenses for starting the business 5,00,000 0 X0 0 0 0 0 X0 0 0 X0 0
4|Contingency expenses X15,00,000 X0 X0 X0 X0 X0 X0 0 X0 X0 X0 X0
Total Fixed Expenses X1,95,00,000 X0 X0 X0 X0 X0 X0 0 X0 X0 X0 X0
Variable Expenses (RECURRING)
1|Rent for the Studio and Education set up %3,24,000] X3,24,000{ <%3,24,000{ <3,24,000] <3,24,000] <3,24,000 %3,24,000| <3,24,000| X3,24,000| <3,24,000| <3,24,000| <X3,24,000
2|Salary - Support Staff 80,000 %80,000 X80,000 80,000 80,000 %80,000 %80,000 %80,000 %80,000 %80,000 80,000 80,000
3|Salary - Sound Engineers X1,40,000/ <X1,40,000{ <X1,40,000{ <1,40,000{ <1,40,000{ <1,40,000 X1,40,000| <X1,40,000| X1,40,000] <X1,40,000| <X1,40,000| <X1,40,000
4|Salary - Music Producers %X1,40,000/ <X1,40,000{ <X1,40,000{ <1,40,000{ <1,40,000{ <1,40,000 X1,40,000| <X1,40,000| X1,40,000] <X1,40,000|/ <X1,40,000| <X1,40,000
4|Salary - Music Faculty X1,50,000/ <X1,50,000{ <X1,50,000{ <1,50,000{ <1,50,000{ <1,50,000 X1,50,000| X1,50,000| X1,50,000] X1,50,000| <X1,50,000| <X1,50,000
5|Salary - Founder X15,000 X15,000 X15,000 X15,000 X15,000 X15,000 X15,000 X15,000 X15,000 X15,000 X15,000 X15,000
6|Salary - Co-Founder X15,000 X15,000 X15,000 X15,000 X15,000 X15,000 X15,000 X15,000 X15,000 X15,000 X15,000 X15,000
7|Salary - CTO X15,000 X15,000 X15,000 X15,000 X15,000 X15,000 X15,000 X15,000 X15,000 X15,000 X15,000 X15,000
10|Legal Expenses X20,000 X20,000 X20,000 20,000 20,000 %20,000 %20,000 %20,000 X20,000 X20,000 X20,000 20,000
11|0Ongoing Business Development 40,000 40,000 40,000 40,000 40,000 %40,000 %40,000 %40,000 40,000 40,000 40,000 40,000
12|0Ongoing Marketing & Branding %30,000 %30,000 %30,000 %30,000 %30,000 %30,000 %30,000 %30,000 %30,000 X30,000 %30,000 %30,000
13| Utilities, Insurance, Operational expenses X15,000 X15,000 X15,000 X15,000 X15,000 X15,000 X15,000 X15,000 X15,000 X15,000 X15,000 X15,000
14/IT Infra Support X20,000 X20,000 20,000 20,000 20,000 %20,000 %20,000 %20,000 X20,000 X20,000 X20,000 X20,000
15|IT Platform Subscription X10,000 X10,000 X10,000 X10,000 X10,000 %10,000 X10,000 X10,000 X10,000 X10,000 X10,000 X10,000
Total Recurring Expenses X10,14,000| %10,14,000| X10,14,000( X10,14,000( X10,14,000| X10,14,000 X10,14,000| X10,14,000|%10,14,000( X10,14,000( X10,14,000| X10,14,000
Total Expenses| %2,05,14,000| %10,14,000| %10,14,000( X10,14,000| %10,14,000| X10,14,000 X10,14,000| X10,14,000| X10,14,000( X10,14,000| X10,14,000( X10,14,000
Profit / Loss| -X2,05,14,000| -X10,14,000| -X10,14,000| -X10,14,000| -X10,14,000| -X10,14,000| X1,14,86,000| -X10,14,000| X19,86,000 -%9,64,000| -X10,14,000| -%X9,64,000
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